THE BEATLES, POP ART, LOVE
& THE WORLD’S FAVOURITE SUBMARINE
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“Nothing is Real”

Strawberry Fields Forever
The Beatles, 1967







A garish, gorgeous example

of pop art at its finest
Empire Magazine
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What a trip!
Total Film

A masterpiece
of pop art
The Times
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United Kingdom, 1968
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Directed by:
George Dunning

Art Director:
Heinz Edelmann

Starring:
The Beatles

And:
Sgt. Pepper’s Lonely Hearts Club Band

Digitally remastered
Available via Streaming, Blu-ray
Vinyl, CD, iBook, Graphic novel
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POP ART x SURREALISM
A PSYCHEDELIC MILESTONE
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The Beatles in technicolour:
creative, esoteric, enchanting.

Rare content. Maximalist design.
Message of positivity.

Rich creative resources
with few design limitations.

Uncrowded market.
Prestige licensing partners.

For him:
Rock history + pop art

The BBBI'BS Sgt. Peppers content
Yellow Submsrine .
Colours, flowers + love
S
For kids:

Characters, submarines, fun



Yellow Submarine is a valuable ingredient for increasing rano
visibility, affinity and value:

Resonance — [he Beatles and their iconic submarine are vital
components of pop culture. A large, diverse global audience
embraces new creativity that builds on The Beatles’ legacy.

Style — Deep archives of pop art provide fresh and authentic
iNngredients for a brand’s style kitchen. Colourful...maximalist. ..
sensorial...nothing else looks like Yellow Submarine.

Visibility — The Beatles' global appeal and premium positioning
make dedicated merchandising and promaotion worthwhile,
Brands can leverage media appetite for Beatles content.

Positioning — he Beatles are top-shelt and world-class. Yellow
Submarine symbolises love and positivity, and provides an
original, authentic response to maximalist trends.



THE FORCES OF GOOD)!

The one & only
Mr. Billy Shears!
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MUSIC VS. MEANIES
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The Bestles
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sixty-four years iIs

33,661,440 minutes
and one minu
long time
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sixty-four years is
33,661,440 minutes
and one minute is a
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COMME des GARCONS.

COMME des GARCONS
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AUDIO SYSTEMS



At

PERErS
(e
\ V4

13 h
PN
( *’@’g @
\ T =
e N g
\é» ' o
/
|
4

> \\
\
{

N

|
ST A Y|

 Yellow Subisrine Yellow 346
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SUPPLY CO.



© 2000 Setafiima L1£ A Yoliow Submacing™ product.
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[FRANCO GABBRIELL ]







MOLESKINE

RULED NOTEBOOK
| CARNET LIGNE

MOLESKINE

RULED NOTEBOOK - CARNET LIGNE
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Yellow Submsping
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MOLESKINE

RULED NOTEBOOK N &'
CARNET LIGNE /.

Bexques

Yellow Subamsine
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All you need is...
LOVE
Y LOVE

&. » LOVE

Spring/
”‘ Socio-political

A

Distinctive &

unmistakable v

Enchanting
& surprising

summer
colours

A major meme
in pop culture:

oS it ol el
‘ An insider’s masterpiece
favourite

® Univer$a||y Eccentric & The
recognised. “ extroverted ultimate
- 60s vibe |

Deep pools of
design material

The world’s most
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